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1. Understand the unique challenges Hispanic families face navigating college
planning and college success experiences.

2. Develop culturally responsive strategies for communication, information,
resources, and experiences to support families and students with college

planning throughout the college experience.

3. Create collaborative partnerships to enhance support systems.
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. Hispanics in the US

. What RNL research tells us about Hispanic families and
students

. How The University of Arizona supports Hispanic families
and students

. Strategies you can use to support Hispanic families and
students
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. The terms Hispanic and Latino are used interchangeably in this presentation.

. Hispanic” and “Latino” are pan-ethnic terms meantto describe — and summarize
—the population of people of that ethnic background living in the U.S.

. In practice, the Census Bureau often uses the term “Hispanic” or “Hispanic or
Latino.”

. Latinxis a term used to describe people who are of or relate to Latin American
origin or descent. It is a gender-neutral or nonbinary alternative to Latino or Latina.

. Second generation refers to people born in the 50 states or the District of
Columbia with at least one first-generation, orimmigrant, parent.
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U.S. Hispanic Population Reached More Than 63

million in 2022

31% of the Hispanic
population is under 18,
compared to 22% of the U.S.
population.

63.6 M

1970 1980 1990 2000 2010 2022

Pew Research Center analysis of 1970-1980 estimates based on decennial censuses; additional analysis of 1990-2010 PL94-171
census dafa and the 2022 American Community Survey (U.S. Census Bureau)

U.S. Census Bureau QuickFacts: United States, 2023. nlnational conference



Hispanics Made Up More Than Half of Total US
Population Growth from 2010 to 2022

2022 population Change 2010-22

Hispanic 63,550,000 13,080,000 DA
Asian 19,420,000 4,950,000

Black 39,580,000 1,900,000 |

White 192,150,000 4,660,000

Two or more races 14,330,000 8,360,000 ‘

Total 333,290,000

Pew Research Center compilafion of data from 2010 and 2022 American Community Surveys (U.S. Census Bureau) ml national conference



By 2030 31% of all Students Attending Public K-12
Schools in the US will be Hispanic

Hispanic Students as % of Total Enrollment of Public K-12 schools

30.25% 30.96%
26.63%
16.37%

2010 2015 2020 2025 2030

SOURCE: U.S. Department of Education, National Center for Education Stafistics, Common Core of Data (CCD), o®
"State Nonfiscal Survey of Public Elementary and Secondary Education,” 1998-99 through 2021-22; and National ml national conference 10
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What Do Students Want From Their College
Experience?

Total vs. Hispanic Students

60% W 59%
267 I 2%
.

Specific skills for the Networking abilities To have fun on campus A job offer upon
workplace graduation

® Hispanic = Total
o

RNL & Halda. (2024). 2024 College Planning Study. nhnationshconference a3



Hispanic Students' Perceptions of
the Value of College

65%
TrERTRTTTTT
TrERRTRTRTTTT
TETTTTTT
TERRTRTTTTT

| wonder if college is worth the | think | can make a good living
time, money, and effort without a college degree

RNL & Halda. (2024). 2024 College Planning Study.



74%
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Applying to college is

difficult

Perceptions of College Planning

for Hispanic Students

71%
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| don't know how to
choose the right
college

RNL & Halda. (2024). 2024 College Planning Study.
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| don't know where to
find help for my
college planning

33%

BISSSISIE
PR

| don't think | can find
a college that fits my
needs



Hispanic Students'
Perceptions of Cost

92%
IS0 |50 (20 (25 |52 (51 (5]
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I'm concerned about the cost of
college

RNL & Halda. (2024). 2024 College Planning Study.

81%

| don't know if | can (or my
family can) afford college
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Hispanic Students’ Preferred Communication
Channels

73% -
58%
See 35%
. 32%
20%

Direct mail Email Telephone Text message

B Receive first communication after inquiry B Receive communication (in general)

L
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Who Influences College Planning for Hispanic
Students?

High school counselors
Teachers % of Prospective Students Who Said

Their Parents/Caregivers Had

Siblings Helped with College Planning

Hispanic Students Total
College admissions representatives 58% 73%

Other family members

RNL & Halda. (2024). 2024 College Planning Study. o®
RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz. nhnationshconference g



Family’s Involvement with College Planning Activities

63%

Finding
colleges/universities
forme to check out

60%

42% 44%

Researching the
college on the
college website

34% 35%

Finding inNfomation
about specific
colleges/universities |
am interested in
(calling or emailing
the school)

33%

23%

19% 20%

Driving me fo take

tours in person fair in my high school

H Hispanic ®Total

25%

21%

my high school
counselor to talk
aboutoptions

36% 349

Going to a college Meeting with me and Talking to me about

how we are going to
pay for my college

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.

18%

13%

Taking virtual tours
with me

L
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College Planning Activities Importance for Families

82%

87%
81%

Meeting with a coach O-campus visit Virtual visit Experience (or Experience with, or
information received) information received
at a college fair from, a high school

counselor

B Hispanic ®Total

L
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RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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College Planning Activities Importance for Families

1%
86%

Meeting with an Meeting a current Meeting a faculty Information (digital The quality of the
admissions staff student's parent or  memberin the program  content) about the  school's communication
member family member at the your student is school or program your with parents and

university considering student is considering families

B Hispanic ®Total

L
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RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Families’ Preferred Frequency of
Communication From Institutions

43%
Hispanic families would
2 welcome
17% . .
II I N communication once a
4%

week or whenever they

have something
week have important month to only imporf(]ﬂf ]LO Sh are.

information to communicate
share with my student

Every day  Atleast once a Whenever they At least once a | expect them

B Hispanic ®Total

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study.



Families’ Preferred Channels to Hear From Institutions

85%
69%
48%

33%

29% 30% 27% 7
20%
14%
]

Direct mail Email Parent/family portal Telephone Text message

H Hispanic ®ETotal

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study. nlnstional conference
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Families’ Participation in Campus Tours

68%
40% A
36% 39%
! I I !
Guided group tours Guided individual tours  Tours we have taken on Virtual tours

our own

B Hispanic ®Total

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study. mlnational conference 25



Awareness of Families’ Resources

51%
46%
40%
I : I
Website area for parents or Parent/family portal

families of prospective students

B Hispanic ®Total

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study.

58%

43%

Parent/family newsletter

L
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Families’ Computer Use for College Planning on Activities

92%
84% 83%
. 75% 77%
4 72% °
i I 68% 65% 70% 2%
Website browsing Email Accessing family Virtual tfours Viewing online
portal videos
B Hispanic ®Total

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study. nlnstional conference
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Families’ Cell Phone Use for College Planning on Activities

89%
81%
77% %
69% 67% 70%
57% 559
45%
37%
Website browsing Email Accessing family Virtual tfours Viewing online

portal videos

B Hispanic ®Total

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study. nlnstional conference
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* Final cost * Feeling that | "fit in"

e Availability of my intended
academic major or area of
study

Overall reputation
* Dining options

e Academic scholarships * How inclusive the campus is
towards all students

* Academic reputation
* Campus atmosphere

* Financial aid opportunities _
* Feeling that | am wanted by

* Distance from home that college or university

 Campus facilities * Available physical, medical,
and learning
accommodations and
resources

* Location (town, city, aerq)

RNL & Halda. (2024). 2024 College Planning Study.



e Final cost e Location (town, city, aera)

e Academic scholarships e Overall reputation
* Availability of my intended » Communications we received
academic major or area of from the college or university
study : : :
* How inclusive the campus is
* Academic reputation towards all students
 Campus atmosphere * Campus facilities
* Feeling that my student is * Distance from home

wanted wanted by that

college or university * Experience we had while

visiting as part of a guided
* Feeling that my student "fitsin"  campus tour

* Available physical, medical,
and learning
accommodations and
resources

RNL, CampusESP, & Ardeo (2024). 2024 Prospective Family Engagement Study.
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Hispanic Serving
Institution Initiatives

L ]

Supporting our Institution

The University of Arizona Institutional Profile
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Enrollment Management

How do we support Wildcat Families?

FIRST-YEAR STUDENT
HIGHLIGHTS

47% diversity
Students of color/non-white
13.5% increase men of color

29% first generation

30% Pell eligible

1%



Parent & Family
.| Programs

Connecting with our Spanish-speaking families

Collect Data- how are we communicating

Hispanohablantes (Spanish-Speaking Families)
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Latimao/x Farmilies as Mentoes
Posted by Renas Masgetr in An2o
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ducation for College Students
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A cultural and limguistic ome for Spanish
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ASISTENCIA
FINANCIERA =

' unA’MAuEnA i
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APRENDE MAS SOBRE

LASBECAS DEMERITO : » o - | Growth in Creation and
e ' e Distribution of Spanish
Marketing Materials

@TH[ UNIVERSITY
] OF ARIZONA




Parent & Family
.| Programs

Accessible Events

HABLO
ESPANOL

j1 Parent & Family
) | Programs

OJistual

COFFEE CHATS

SPRING 2024

Cofee Chat: The Honors College,
Thursday, Jaouacy T 2.2.450m

AZ Time Zone

WAt 0 Ao mone A0OVE our WA, Fracie

Cafecito: Financiando Su
Educacidn

Ayuda financiera para estudiantes de
primer afo. Oficina de becas y ayuda
financiera.

MIRA LA GRABACION AQUI

Cofiee Chat: Financlal Ald Coffee Chat: Orlentation,
4 Tuesday, February 20th 2.245pm
23 fSoanciel 5 wancnd Thers e %0 many AZ Tiene Zene

PR OROUICRE 0 LOCHI, CRoane Wew

s O of SRt and Francis Ad Sttt ox

Feow bwmden con Rl SreDwce

Y BECAS DE
MATRICULA DE
PRIMER ANO

¥ 6° semestre basico
GPA no ponderado

[ Fecha: Mayo 1, 2024
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Outreach and Recruitment

Best Practices for an Inclusive Student Search

* Most vendors/list sources offer the ability to include
students based on self-identified demographic information
like Ethnicity, Gender, First-Generation status

* If using test scores as criteria, leverage institution-level
research and state level reports to select ranges that are
inclusive of the Hispanic students you wantto reach

* Explore additional ways to reach specific
student populations like the College Board National
Recognition Programs

* Timing — start early and continue beyond what might be
a 'typical' recruitment cycle

* Hispanic students searched by RNL have a higher
app complete (93%) and admit rate (83%) then Hispanic
students who were not searched

Impact on subgroups
Enroliment

34%4 for Hispanic students
25% T for Black Students

24% 1 for American Indian/Alaska
Native Students

*Who Receive Outreach via Search

Completion

43% 1 for Hispanic Students
40% 4 for Black Students

48% 1 for American Indian/Alaska
Native Students

*Who Receive Outreach via Search




Outreach and Recruitment
Best Practices for Reaching Hispanic Families

* Understand your audience

* Hispanic students are more likely to be first-generation college students than other
racial/ethnic groups - half (51%) were first in their family to attend college*

* Hispanic students are more likely to enroll in a college closer to home** (within 50 miles) and
are least likely to consider out-of-state institutions - only 47%

* Assess your communication plans for gaps in access to information

* What are the most important topics to address with Hispanic families in the college admissions
process?

* What information should be available in Spanish and English?
* Connect with students and their families

* On-campus opportunities and visibility in the community

*Latinos in Higher Education: 2024 Compilation of Fast Facts. Excelencia in Education
**How Far Do Students Travel for College? Geography of Opportunity Series Brief 2, 2023. The Institute for College Access & Success

ml national conference 40



Sample Communication Strategies
Priority information to provide in family-friendly and bilingual format.

Prospective students All students/ all stages of enrollment

Net Price Calculator Parent/family webpages, newsletters & email

* Focus on key topics such as financial aid, admission

* Northern Arizona University option in . - o
requirements, deadlines and campus visits

Spanish example

Admitted students

Personalized Financial Aid Video

» Offered in English and Spanish

* Walks through the financial aid award letter
* Delivered via email or text link

* Available to be replayed on-demand

S
You qualify for Aggie Assurance!
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leading ai innovation

ready to lead the way with RNL? @.“E‘gg:g.@
schedule a quick [l
consultation @f

scan here
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